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Hi!
I am Esther Blum
Freelance Senior UI/UX Designer
from Hamburg.
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2 0 2 2 C&A ONLINE SHOPINTERFACE DESIGN

C&A revises its brand identity and focuses more on the themes of 
sustainability, inclusiveness, value for money and modern 
appearance. The logo was adapted. The iconic letters are detached 
from the frame and appear larger as a result. The new design is 
straightforward and gives the brand more self-confidence. Our task 
at Dept: To transfer the new look to the online shop and to raise 
the online shopping experience to a modern level.

Our approach: With the help of the Brand filter, we got a pretty 
accurate picture of the look & feel, the tonality and the navigation 
and interaction concept. We worked out the design principles in 
various mood boards. These were not only evaluated in-house by 
C&A but also presented to a selected group of users in a user test. 
All the feedback was incorporated into a consolidated layout and 
the final design direction was created.

My role: 
UI lead designer & creative direction during the project
Preparation and implementation of workshops
Setting up a design system in Figma
Client consultation 

Client: 
Dept, 2021
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2 0 2 2 HOME PAGE C&A ONLINE SHOP2 0 2 1
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2 0 2 2 PRODUKTLIST PAGE AND DETAIL PAGE C&A ONLINE SHOP2 0 2 1
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2 0 2 2 BEACON REPLY XCHANGEAPP DESIGN

The Reply Xchange conference is designed for digital technology 
enthusiasts at all levels to provide fresh insights into tech trends, 
innovations, digital experiences, enterprise applications and much 
more. Reply Xchange is an invitation-only interactive event enri-
ched by gamification elements.

At the end of Reply Xchange Conference 2014, each participant 
received a Reply backpack equipped with a beacon.  

But what is it about the backpack and the beacon?
During every journey with the backpack, no matter whether it is a 
short or long distance, the kilometres are tracked. For every kilo-
metre the participant travels with the backpack, Reply donates a 
certain amount to a good cause. So the game is not primarily about 
winning something for yourself or a competition, but about doing 
something together for a greater cause. The more the Reply com-
munity travels with their backpacks, the higher the sum donated in 
the end. The current status is visualised in an interactive infographic 
within the app.

My part: 
_ App Design 

Client: 
Triplesense Reply, 2014
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2 0 2 2 BABYJOEBRANDING & INTERFACE DESIGN

BabyJoe is one of the most successful baby and children‘s 
outfitter in Switzerland. Besides the stationary trade, 
the online shop is the most important sales channel for 
BabyJoe with a 95% share. My task was to accompany 
the reorientation of the brand and the modernisation of 
BabyJoe‘s online shop. 

In a brand workshop with the client, we developed the 
brand personality and the brand filter as a working basis 
for the branding and the online shop. On this basis, we 
developed the new corporate design and the design lan-
guage for the brand new online presence, including new 
fonts, colour palettes, design and interface elements.

In a design studio, the concepts for the new homepage 
and the product detail page were developed in parallel. 
This was followed by the conception of the shop and the 
development of prototypes for user tests.

My part: 
Preparation and implementation of the workshops
Lead Designer & Creative Direction

Client:  
Dept, 2019



14

2 0 2 2 BABYJOE(DIGITAL) BRANDING & INTERFACE DESIGN
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2 0 2 2 LIBESKIND BERLINSHOP DESIGN & E-MAIL MARKETING

The aim of the new online shop: The seamless connection 
of shop content and modern brand image paired with a 
new look & feel. 

The challenge: to make the Liebeskind online shop more 
emotional and innovative. Make the customer visible and 
audible within the site and create more Berlin spirit. Look 
& feel, usability and reduced design go hand in hand on 
the website.

The shop appears in black and white with lots of white 
space. Clean, cool and sophisticated, like the capital city 
brand itself. Products are staged as outfits, shop content 
and content merge seamlessly. Online shopping as an 
experience, as inspiration, as a declaration of love for an 
unmistakable German brand.

My part: 
Pitchdesign
Lead designer on the subsequent project

Client: 
Dept, 2015
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2 0 2 2 LIEBESKIND BERLINCOLOR & TYPOGRAPHY

LATO BLACK

Lato Regular

L
A

#000000 #ac704c

#FFFFFF

H E A D L I N E S

C O P Y T E X T ,  P R O D U C T  D E S C R I P T I O N
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HOMEPAGE & ABOUT US LIEBESKIND BERLIN2 0 2 2
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NEWSLETTER DESIGN LIEBESKIND BERLIN2 0 2 2
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Focus of the relaunch: A uniform brand experience 
combined with a comprehensive digital realignment of 
the brand. ARTDECO‘s online shop is the most important 
touchpoint in the user journey. 

The first step towards the realignment was a discovery 
workshop in which we collected all relevant information 
for the project together with the client - from the project 
vision to valuable brand insights and information about 
the competitors.

In a UI/UX workshop, all requirements for pages such as 
the product detail page were then determined and 
exceptions defined. Through the new interface design, 
the corporate design elements are reinterpreted and form 
the framework for a user-centric, fresh and modern  
appearance.

My part: 
_ Preparation and implementation of the workshops
_ Lead Designer & Creative Direction

Client: 
Dept, 2019

CONSULTING, DIGITAL BRAND ADAPTATION ARTDECO
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2 0 2 2 AHOI DIGITALBRANDING VISION

The Alliance of Hamburg Universities for Computer Science (ahoi.
digital for short) wants to establish itself as the gateway of HAW, 
HCU, UHH and TUHH for the Hamburg location. Here, all information 
and topics related to computer science in Hamburg are bundled 
and made accessible to students, researchers, economic partners 
and interested citizens. ahoi.digital came to Dept with the desi-
re for new branding. Together with the client, we developed the 
brand personality and a brand filter, which formed the basis for the 
design of the logo and the conception of the corporate website.

What is the nautical flag system? The flag alphabet is used in ship-
ping to exchange messages visually between ships through signal 
flags. In these flag alphabets, each letter of the Latin alphabet is 
symbolised by a differently colored flag.Our idea: For the appearan-
ce of ahoi.digital, we use the nautical flag system as a visual bridge 
(Hamburg, shipping, communication) for a graphic pattern and thus 
create a unique, striking and memorable branding.

My role: 
_ Preparation and implementation of the branding workshop
_ Ideation
_ Creative Direction 

Client: 
Dept, 2018
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2 0 2 2 AHOI DIGITALLOGO
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2 0 2 2 BABYJOE(DIGITAL) BRANDING 
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2 0 2 2 (DIGITAL) BRANDING AHOI DIGITAL
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Headlines
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2 0 2 2 MORE INFORMATION ABOUT ME

SERVICES CAREER CLIENTS

AWARDS

SKILLSET

_Interface Design

_App Design

_Design Systems

_Creative Direction

_Branding & Corporate Design

_Branding Workshops 

_Branded Interaction Design

2015 - 2021 Creative Director Digital + Teamlead 
Dept Agency

2014 - 2015 Senior Art Director Digital
SuperReal GmbH (part of Dept)

2010 - 2014 Senior Art Director Digital
Triplesense Reply

2008 - 2010 Art Director Digital
Die Firma GmbH

Bachelor Digital Media (Hochschule Ulm) 
Vocational training as a media designer

DDC Deutscher Designer Club,  

Mobile Agency Award, Annual Multimedia, 

iF Communication design, Interactive Me-

dia Awards, Europe Top Talent, 

Webby Award

_Figma

_Sketch

_Invision

_Abstract

_Adobe Creative Suite

_Miro

_Keynote  
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XING 
https://www.xing.com/profile/Esther_Blum2/cv

E-MAIL
hello@estherblum..de

PHONE:
+49 151 6522 8442

LINKEDIN  
www.linkedin.com/in/esther-blum 

Interested in working together? 
Get in touch.


